For some decades there has been a strong cultural imperative among Australians of European descent to acquire a tanned skin in the summer months. This article reports the findings of a qualitative study that sought to identify some of the discourses and practices around solar protection, skin cancer and tanning among Australian young people, with a particular focus on gender differences. The participants' responses to a government-sponsored solar protection campaign, the 'Me No Fry' campaign, were also elicited. Twelve focus group discussions were conducted with a total of 98 students in secondary schools in the state of New South Wales. The findings revealed that the majority of young people remained positive about acquiring a light or medium tan, with negative attitudes expressed both about pale skin and sunburn. The deliberate acquisition of a tan was represented as feminine, while becoming tanned 'unintentionally' while playing sport was viewed as masculine. These findings are discussed in the light of the objectives of the 'Me No Fry' campaign and in the context of Australian youth culture.
Introduction
Skin cancer is the most common cancer in Australia, and medical and epidemiological
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Start University, Batfaorst, 2795 NSW and 'Policy and Programs, Health Promotion Unit, New South Wales Health Department, Sydney, Australia research has suggested that exposure to the sun during childhood and adolescence is critical in the subsequent development of melanoma and benign skin cancers (Marks etal., 1990) . Previous research into Australians' knowledge of skin cancer and solar protection has found that while knowledge levels are generally high, many adults and adolescents often neglect to incorporate skin-protective behaviours as an everyday routine (Cockburn et al, 1989; GiUespie et al, 1992; Foot et al, 1993; Lowe et al, 1993; Watts et al, 1993) . Age is a significant factor in solar protection, with children and adults more likely to engage in protective behaviours than adolescents (Australian Institute of Health and Welfare, 1992, pp. 76, 77; Foot et al, 1993) . There are also observable gender differences in individuals' solar protective behaviour. For example, a study of responses to the 'Slip, Slop, Slap' solar protection campaign in the state of South Australia found that men were less likely than women to report a concern about getting skin cancer, while women were significantly more likely than men to report use of sunscreen and to use shade to protect against the sun. In the same study, individuals in the younger age group (aged 29 years and under) were significantly more likely to indicate that a suntan was important to them and were more likely to have experienced sunburn (Watts et al, 1993) . These gender differences have also been noted in studies undertaken in other countries, e.g. American research by Keesling and Friedman (1987) and Miller et al. (1990) .
A quantitative study which attempted to elucidate the reasons why Australian young people tended not to engage in routine solar protection revealed that they were concerned about the attractiveness D.Lupton and D.Gaffiiey of tans and solar protection strategies such as hatwearing, and that boys, in particular, held the belief that suntans protect against sunburn (Lowe et al., 1992) . Other research among beach-going Californians found that the participants considered tanned skin evidence of attractiveness and activeness, and associated tanning with relaxation and health (Keesling and Friedman, 1987) . In an Australian study, secondary students were asked to provide ratings of models with skin tones ranging from pale to deeply tanned. The study found that the students found a medium tan to be healthiest and most attractive, with 'no tan' considered to be least healthy and attractive (Broadstock et al., 1992) .
While such studies are important in providing generalizable indicators of patterns of attitudes and behaviours related to solar protection and concern about skin cancer among young Australians, qualitative research provides a perspective which is better able to explore the sociocultural meanings around such issues. Thus far, however, as a recent review of research into sun tanning and solar protection revealed, qualitative methods such as focus group discussions and individual semi-structured interviews have been little used to examine the relationship between young people's attitudes about sun exposure and their everyday lives (Arthey and Clarke, 1995, p. 266) . One published Australian study using focus groups with primary and secondary school students in the state of Queensland found that the students tended to see skin cancer as a problem of adulthood and thus not applicable to themselves. Sunburn was regarded as affecting only those with fair skin and older students in particular were more concerned with achieving a good tan than worrying about its adverse effects. The students valued being outside enjoying the sun compared with staying indoors in summer, and found sunscreen irritating and too much bother to apply (Gillespie et al., 1993) .
This research highlights the importance of considering the sociocultural dimensions of solar protection and tanned skin. While the tanned body was once a sign of the working class (those who were forced to physically labour outdoors), since the 1920s a tan has signified upward mobility, evidence of greater leisure time and the ability to travel on holiday to exotic locations to sun oneself on the beach or by the pool. The health benefits of sunbathing have also been championed since the 19th century, with sun exposure being medically recommended for diseases such as tuberculosis (Wakefield and Bonett, 1990, p. 60; Chapman et al., 1992 Chapman et al., , p. 1678 . Media representations of the attractive male and female body have consistently drawn upon these meanings, showing tanned skin, especially in summery settings, as the expected and desirable norm for young Australians. For example, while the proportion of deeply tanned models in Australian fashion magazines has decreased over the past decade and the number of models with pale skins and wearing hats have increased, suggesting changes in attitude towards tanning, male models are more likely to be shown as deeply tanned and models wearing swimwear are still more likely to be tanned than other models (Chapman et al., 1992) . However, over the same period there have also been a large number of warnings in the mainstream media in Australia about the dangers of solar exposure, particularly in news items, documentaries and women's magazines. Such accounts have emphasized the skin damage and risk of developing melanoma through lack of protection from the sun. Any attempt, then, to encourage young Australians to avoid sun exposure must recognize both the positive and negative meanings currently circulating around tanning and solar protection. One of the major purposes of the qualitative study reported here was to address these issues by exploring the discourses articulated by young Australians aged 11-16 years concerning tanning and solar protection.
Another primary objective of the study was to evaluate the 1993/94 summer 'Me No Fry' solar protection campaign conducted by the New South Wales Department of Health.
1 The broad aims of the 'Me No Fry' media and marketing campaign 1990-1994 were to present the campaign messages in a manner that was consistent with youth cultural and fashion values, to achieve extensive exposure of the campaign, to generate support for and promotion of the campaign by the media popular among young people, to associate the campaign's messages with activities and events that occur in situations of sun exposure, to build positive attitudes towards sun protection and encourage young people to 'cover up' when they are in the sun. The campaign incorporated mass media advertising (television, cinema, radio), public relations, sponsorship, enlistment of role models, local activities (e.g. pool parties and beach sporting activities), and the promotion of shade provision at schools, parks, beaches, swimming pools, sporting venues and other outdoor recreational or community spaces. The central notion promoted by these strategies was that 'It's cool to cover up'.
The first television/cinema advertisement to be developed for the purposes of the campaign was the 'Eggs' advertisement featuring animated eggs, one of which ends up being cooked in a frying pan because it does not adopt protection from the sun. This advertisement was shown in the summers of 1991/92, 1992/93 and 1993/94 . The second television/cinema advertisement ('Stars') featured as role models several young actors from popular Australian series with a large audience of young people (e.g. Home and Away), shown engaging in active outdoor pursuits wearing hats, sunglasses and shirts, sitting under beach umbrellas, and applying sunblock. This advertisement was screened for the first time in the summer of 1993/ 94, supported by a series of 'advertorials' in magazines with a high readership among young Australians.
A quantitative evaluation of the 1993/94 'Me No Fry' campaign in a sample of over 3000 New South Wales school students found that a large percentage of the target group were aware of the campaign, and noted an increase in the proportion who were protecting themselves against the sun compared with the previous year (Sanson-Fisher, 1994) . However, the evaluation found that more than half of the sample were still not protecting themselves from the sun in a sustained fashion. The findings revealed that more boys (particularly those aged 14-16 years) than girls said they had adopted protective behaviours. Between 1992 and 1994 there was an increase in the proportion of both boys and girls aged 11-16 years who wore baseball-style caps to protect themselves from the sun between 11 a.m. to 3 p.m. However, the rate of increase was greater among boys, so that by 1994 boys were more than twice as likely as girls to wear this form of protection. Similarly, in 1994, 60% of boys reported some form of head cover from 11 a.m. to 3 p.m. while only 39% of girls used head cover. Boys were also 40% more likely than girls to report wearing short-sleeve collared shirts, a gender difference which the researchers noted had increased over the past 3 years. The present study was carried out in parallel with the quantitative evaluation, with the objectives of identifying, describing and interpreting qualitative data associated with suntanning, solar protection and the 'Me No Fry' campaign, and seeking to throw some light on the gender differences noted above.
Methods
In March and April 1994, a total of 12 focus groups were conducted during school time at six public secondary schools in New South Wales. Two focus groups were conducted in a school in the New South Wales South Coast region, six in schools in the Sydney metropolitan region (outer western suburbs, northern suburbs and eastern suburbs), two in the Blue Mountains region close to Sydney and two in the mid-westem New South Wales region. A combination of mixed sex groups and single sex groups was included, with eight or nine participants in each group. In total 98 participants took part 50 girls and 48 boys. All the participants were aged between 11 and 16 years old: 50 were in the 11-13 age group and 48 in the 14-16 age group. The majority of the participants (94%) were from English-speaking backgrounds.
Focus groups were carried out in the standard way (Basch, 1987) , involving the use of a semistructured question schedule. As previous research (described above) has suggested a strong link between individuals' attitudes and beliefs concerning suntanning, solar protection and their notion of physical attractiveness, fashion, youth, fitness, summertime and body image, the focus group discussion protocol was directed at exploring these relationships and meanings for young people. The emphasis was upon the collection of detailed qualitative data which were able to site the participants' perceptions of solar protection and the 'Me No Fry' campaign within a sociocultural framework, and within the context of their everyday lives and life history. Before the group discussions began, all students were asked to complete a brief written questionnaire, eliciting demographic data and asking them to indicate a response to the question 'What do you think is the best "level" of tan to have in summer?' The participants were given the choice of 'not tanned at all', 'a light tan', 'a medium tan' and 'a deep tan'. Then followed a semi-structured group discussion including questions asking the participants about the extent to which they liked to suntan in summer, the 'feelings' associated with being tanned or not tanned, what is 'good' about a tanned body, what 'type of person' gets a tan or remains untanned, whether they thought there were any gender differences between attitudes to tanning, what participants felt about people who are sunburnt, the solar protection activities of which they were aware, the 'side-effects' of too much sun exposure, the sources of information they have used to gain knowledge about solar exposure and protection strategies, and the solar protection strategies they themselves used and why (or why not). These questions were followed by more specific questions relating to the participants' awareness of and opinions about the 'Me No Fry' campaign. Visual materials were used to stimulate discussion, including magazine photographs of models, both male and female, with varying degrees of tanned skin from very pale to very tanned (cf. the methods of Broadstock et al., 1992) and the two 'Me No Fry' television advertisements ('Eggs' and 'Stars').
The group discussions were approximately 45 min long. They were audio-taped and transcribed and field notes were completed at the end of each discussion by the focus group facilitator. The discussion transcripts were then analysed for the discourses, or patterned ways of understanding, representing and talking about phenomena that participants drew upon when articulating their responses to tanning, body image and solar protection. The focus of the analysis was upon the structure of the participants' explanations, the words, phrases, concepts and belief systems they used and the other texts they drew upon in their explanations (e.g. campaign material, other mass media).
Results

Tanning
The prevailing discourse expressed by the participants was that tanned skin is more attractive than pale or white skin, making people look healthier and more attractive in summer clothes: 'white skin looks sick; the browner you are, the healthier'. This response was supported by their answers to the written question about their own preferred level of tan in summer. The most preferred level of tan indicated by the participants overall was a medium tan: 58 participants out of the 97 who completed the questionnaire (60%) gave this answer. Only six participants (6%) indicated that they preferred no tan at all, while 25 (26%) preferred a light tan and only eight (8%) a deep tan.
In the group discussions, tanned skin was overwhelmingly associated with an outdoors lifestyle: the person with a tanned body was conceptualized as a 'fun, beachy person' compared with the pale person who 'spends lots of time inside'. For example, a younger female student commented that:
I have got a friend and she is really pale, and it really describes the way she lives. Because I mean, she doesn't go bike riding or to the beach or anything, that's why she is not tanned, and you can tell who's sporty and who goes out a lot and who just stays in.
In the discussions, tanned skin was routinely represented as 'normal' and 'acceptable' while untanned or pale skin was characterized as 'abnor-mal' and socially inappropriate. It was commented that if one does not have a tan in summer, one feels an outsider and left-out: 'everyone else is getting a tan and why aren't you?' At the swimming pool or beach in particular, 'if you don't have a tan you stand out' and look 'abnormal'; as one girl said, 'I hate being white, you feel really self conscious'. Indeed, acquiring a tan is viewed as' an accomplishment, something to display to others and to be proud of. Some students noted that people tend to compliment each other on their level of tan: 'It is hard not to get a tan in summer. Everybody goes, "I like your tan, really cool, you're a lucky duck'". In contrast, people without a tan look like 'death warmed up', and were described as 'unhealthy' and 'sterile', subjected to criticism on the part of their friends. One student commented that if she does not have a tan she gets 'hassled by many people' and another commented that other students said to her 'God, you're white'. A further student commented that: 'if you look too white, it looks like you've got white paint, and you have just painted yourself white. It looks funny'.
The 'naturalness' of tanned skin as part of the stereotypical Australian outdoors lifestyle was a dominant feature of the participants' comments about tanning. In several groups it was commented that it is easy to get a tan in summer, just by walking around outdoors, and that one can get tanned without really trying. In fact, it is keeping oneself out of the sun and remaining pale that requires special effort and continuing vigilance in the Australian summer. These comments suggest that paradoxically, even though the natural skin tone of most people of north European descent is pale and untanned, for these students (most of whom were from this ethnic group) pale skin in summer is a sign of artificiality: 'if you have got white skin, it looks sort of fake'. By contrast, a tan is 'normal' and 'natural', an easy way of 'improving' one's body in the quest to look more attractive and healthy. One boy said 'I think with a tan it is like adding more to your body', while another commented, 'I hate people who are too white-they look like a ghost or something, [as if they had] put too much powder on'. In response to the magazine photographs they were shown of women with very pale skin modelling swimwear, the girls from one school said that 'the model doesn't want to make you buy [the swimsuit]' and white skin 'makes your figure look terrible' while a tan makes you look good in swimwear. The girls at another school described these models as 'ugly', using makeup to hide their skin and looking 'sick'. A boy in another group said 'It looks like she is sick, like, people relate pale with sickness', while another boy even described one of the pale-skinned models as 'disgusting'.
However, there was not universal agreement among the participants that tanned skin is best Students in most groups commented that tans look good on some people but not on others, depending on their colouring; as one student said, 'If you see a guy who's tall, blond hair, blue eyes-a tan looks good on him, some people it doesn't'. Other students observed that some celebrities, such as Madonna, have pale skin, demonstrating that she 'has her own opinions' and is not easily swayed by others. Pale skin may thus be a sign of strength of character, the ability to resist pressure to conform. The students also recognized that it is easier for some people than others to tan without suffering sunburn. The difference between complexions and skin tones was emphasized in most groups, where it was pointed out that some people can tan easily without burning, and others never seem to get a tan, but bum whenever they are in the sun. As one younger student commented, even in her own family there were differences in complexion: 'I'm brown, [my father and brother] are the same, but my mum, she's a Pommy [slang for a person from the British Isles], so she's white. My other two sisters are white'. As this comment also suggests, tanned skin is commonly associated with Australian nationality, while pale skin tends to be considered a sign of foreignness, particularly British nationality. The 'bronzed Aussie' is an oftquoted stereotype of Australianness, evoking the image of the person (often coded as male) who spends most of his or her time outdoors in the fresh air and sunshine.
A gender difference was evident in the discourse the students articulated about self-tanning and skin protection. The boys were more likely to indicate that they preferred a medium tan than were the girls (68% of the boys compared with 50% of the girls), while the girls were more likely to indicate a light tan as preferable (30% of the girls compared with 21% of the boys). It was generally agreed by students of both sexes that girls were more concerned about the condition of their skin, while boys just 'don't care'. The male students frequently stated that they were not worried about wrinkles, as they are too far in the future, while the female students expressed somewhat more concern about the possibility of skin damage. Younger girls were particularly concerned about getting sunburnt and described the ways in which they took steps to protect themselves against the sun. By contrast, the male students were more likely to describe the ways that they did not protect themselves from the sun. For example, one youth said he did not bother to wear sunblock because: 'My skin doesn't get burnt at all, it doesn't worry me. Like, I don't leave myself out in the sun for that long, and it doesn't matter . . . I'll probably suffer 30 years later but it doesn't matter now*. The students in one group opined that boys' skins were 'tougher than girls' and they were therefore less likely to get wrinkles. For example, one female student said 'my Grandma and my Grandpa-my Grandma is, like, she is super wrinkly, but my Grandpa isn't, and I think boys' faces are tougher'. The 'naturalness' of developing a tan in summer was particularly expressed and valued by boys. For the boys, the process of tanning did not involve 'baking' in the sun by lying on the beach, but by surfing or exercising in the sun in other ways, so that your tan just 'happened'. In contrast, girls were described as 'trying' to become tanned, by lying 'passively' for hours in the sun. For example, one boy noted that Usually like in summer we [boys] go to a park and have a game of football or something. Girls just lie there and try and get a tan, and if you are out there longer, it is easier to get a tan. Because last year on one of the excursions, like, there were all these girls who were trying to get a tan, and at the end of the day the boys were all darker because we were playing cricket and stuff.
Members of a boys group in one school similarly noted that 'chicks'll be out there for hours, guys'll be out in the surf' and '[girls] mean to get a tan, we don't-we just get it as it comes'. Likewise an older male student in another group said that 'girls, like, take their tops off and just lay there. They are looking for a tan', whereas 'guys don't really try to actually go out there and get a tan'. Students in a different group observed that boys routinely take off their shirts in the sun to keep cool, and managed to get a tan at the same time. Interestingly, it was asserted by some students that people (usually girls) who lie in the sun are more likely to get burnt and get skin cancer than those (boys) who are engaging in exercise, getting a tan without trying: 'men go out and they get sort of tanned, that sort of thing, but girls get sunburnt'.
For a boy to 'try' to get a tan was represented as unmasculine, tending towards feminine vanity. The boys' group in one school commented of the photographs of the male models with tans they were shown that the men 'loved themselves' and were 'posers' because they deliberately got a tan to look better. Boys who 'just lie there' and sunbake are 'the vain ones'. Ironically, however, they also described men who had pale skins as 'poofs' and 'albino'. Some of the older girls supported this, saying that they prefer a boy to have a tan, but that a boy lying in the sun sunbathing would look 'poofy'.
Solar protection and sunburn
The students from all groups were able to list appropriate ways of protecting oneself from the sun, including wearing clothing, using sunscreen, wearing a hat or sunglasses, beach umbrellas and staying in the shade. They were also aware of the side-effects of too much exposure, mentioning dehydration, headache, moles, sunburn, sun spots, skin cancer, and dry, wrinkly and 'leathery' skin. Many students made highly negative statements about people who became badly sunburnt. People who became sunburnt were 'stupid' because they don't care: 'they're not responsible', 'they don't care about their skin, they just want to get a tan', 'they've lain there too long'. Some students told rather lurid stories about friends or relatives who had become badly sunburnt or events from their own lives in which they themselves had greatly suffered with sunburnt skin. For example, a younger female student described her experience of sunburn:
I got sunburnt the other day for the first time, and I felt like I was going to die, because I got sunburnt quite badly. And I just felt like it was never going to go away, but it went away . . . Well, it was, like, I couldn't do anything, I couldn't lean against anything. It hurt, and my mum kept forgetting it was there, and you know, going like that to my back [patting gesture] and that, and "Oh, mum!".
One younger female student noted that 'My mum has got a cancer. Peeling. Your skin looks all horrible too, like wrinkled', while an older girl told a story about a 14-year-old girl who had died of skin cancer 'She had a mole on her back and it turned a different colour and she went to the doctor's and they got it out And about 3 weeks after she went back to the doctor's she died, because they didn't get it all out'.
Another younger girl displayed particular concern about developing what she called 'sun cancer': When you get burnt, you wake up the next morning with a sore back. When you get sun cancer, when you think you are going to get sun cancer, you worry about your family, I think, 'I don't want to die because I want to stay here'.
Sunburn was not necessarily a disaster, however, for students commented that as long as someone was not burnt enough to peel, then the burnt skin became brown and provided a deep tan. As one female student commented, after becoming sunburnt, 'I used to feel, oh cool, I am going to get brown the next day, I can't wait'.
For the younger students, parents were often discussed as authority figures. As one younger female student commented, 'My mum is always saying "If you don't put sunscreen on your nose you will get a skin cancer and all that"' while another student in that group said, 'If it's really hot my parents don't let me go in the water because you get sunburnt too much*. Older students, however, resisted the directives of their parents much more. As one older student noted, they wore legionnaire-style hats (including flaps to protect the neck) when younger because one has no choice when 'parents rule your life', but young people their age no longer necessarily conformed to their parents' wishes. Similarly, an older male student asserted that:
Most people today, before when our parents and that, were kids, people would tell you not to do things, and you would just take their word for it. But now people have changed. Unless you have got a good reason for not doing it, you won't listen to what people say, like they don't explain to you why you should wear a hat and that.
The groups varied in their attitude to wearing sunglasses. The students in one group said they did not wear sunglasses because 'everyone reckons you're a "try hard'" if you wear them, especially in places that are not the beach or the pool. The students in another group also remarked on the 'pretentious nature' of wearing sunglasses (interestingly enough, both groups were in a school in a socio-economically advantaged area of Sydney). However, several students in other groups said that they did choose to wear sunglasses. Students also varied in their response to the idea of wearing shirts at the beach or swimming pool. The wearing of 'rash' shirts or 'rashies' (close-ftting, brightly coloured shirts with sleeves commonly wom by surfers) at the beach was quite common among the older students and considered very fashionable, especially at the school in one of Sydney's beachside suburbs. Younger students were more likely to say that they wore T-shirts in the sun, especially at the behest of their parents. The 'no hat, no play/play in shade* rule at primary schools was mentioned as a means of solar protection in nearly all the groups, but it was generally agreed that this rule was not instituted at high schools because students simply would not follow it for fear of being branded 'dags'. 2 For example, while one school encouraged students to wear hats (they were not part of the official uniform), the girls did not like the idea of a hat as school uniform unless it could be a straw hat, in which case they might wear if 'I want to wear one to school, but it's like [you] look like an idiot'. The boys said that they tended to wear 'cool' baseball caps bearing fashionable brand names. As they noted, these caps were worn not because of the sun, 'you wear a hat even if there's no sun', but simply because it is currently the cool thing to do. Hat wear was also highly related to perceptions of fashion for girls. In one discussion group, one of the younger female students noted that she hated to wear hats because 'they wreck your hair', but another commented that she sometimes wears hats when not at school, but only if they 'look good with some outfits'. The girls at one school commented that there was a hat as part of school uniform, but that 'on-one likes it'. One school did have an official school baseball style cap, which was chosen specifically for its trendy brand name, but the students at that school noted that as soon as the cap became part of the school uniform, it lost its positive associations.
Most students said that they wore sunblock, but varied in terms of where they wore it and how often they applied it Students who commented that their skin was fair and easily burnt were more likely to be vigilant about sunblock, but others who felt their skin turned brown 'naturally' and needed less protection, were less wary of sun exposure: 'I hardly ever get sunburnt, even without sunscreen'. Students commonly said that wearing sunblock prevented them from getting a tan, so they often used sunblock with lower SPF factors or deliberately spent some time in the sun before applying sunblock so as to acquire a tan. Younger students were more likely to say that their parents made them wear sunblock. Most students commented on the problems of having to reapply sunblock, and their dislike of the feeling of sunblock melting and becoming oily. It was noted in several groups that sunblock also caused pimples, and one had to remember to put it on and to reapply it throughout the day. A female student from a beach-side school commented that sunblock is 'annoying' because 'it smells, and when your hair blows in your face it will get more greasy, and you've got to keep putting it on because when you're down in the water it comes off after a couple of hours'. Zinc cream was not very popular among the participants: it was considered too bright and obvious, it smeared on one's clothes and stained one's face, was hard to wash off afterwards, and rubbed off onto one's hands.
Most students were aware of the 'unsafe' times to be in the sun, with several quoting the '11 a.m. to 3 p.m.' standard as the 'danger time'. However, while some students, particularly the younger ones, said that they stayed out of the sun during that period, it was observed in other groups that it is difficult to keep to the 'safe' time of day, particularly if they wanted to go swimming or surfing. For example, students at a beach-side school noted that the boys tended to go to the beach to surf when the 'waves are good', and did not notice the time, heat or sun when they were 'out there'.
Responses to the 'Me No Fry' campaign
Nearly all the participating students said that they had heard or seen the 'Me No Fry' advertisements. They mentioned television, radio, bill-boards, stickers, bus stops, buses, T-shirts and magazines as places they had seen or heard the campaign material. In terms of the major messages they remembered from the campaign, the message concerning the importance of 'covering up' from the sun was commonly mentioned. The 'Eggs' advertisement was generally popular among the students, especially those in the younger age group. As one female student noted, 'I reckon [the Eggs] are cool, the music gets you going', while another commented, 'That's what I like about [the ad.]. Like, it makes you wear a hat or a T-shirt ... it catches your attention'. There did not appear to be a problem with the students understanding the message; most could easily articulate what the advertisement was 'trying to say'. One boy described the advertisement thus: 'like, all of [the eggs] have got a hat and stuff, and that one egg thinks he's good and he gets sunburnt and he just stayed there and then he got burnt'; while another noted the message was 'cover up when you get burnt, fried'.
One older boy commented that the advertisement did not make sense, as the egg was getting burnt by the stove, not the sun, and that therefore the analogy was not accurate, while a younger boy said 'I don't understand how we can be compared to an egg'. However, other members of his group said that 'it makes the sun feel like a bad guy' and recognized the main message. The members of an older boys' group at one school was perhaps the most negative about the 'Eggs' advertisement, stating that they 'got the message' but 'you don't pay any attention, because you have seen it so many times, you need new stuff all the time'.
Fewer students said that they had seen the 'Stars' advertisement and, after it was shown to them, more students were critical of this advertisement, especially the older groups. The advertisement was described by several of the students as 'hypocritical', as it was believed that the actors would not avoid the sun themselves. As one girl said, "That's all fake anyway, they'd all be baking themselves on the beach too, I bet'. The students in another older group commented that the actors were 'really fake' and got paid to do it, and that it was rather far-fetched to show them on the beach with so much zinc cream on: 'if you were down the beach you wouldn't expect to see them with pink zinc stripes across their faces'; 'nobody wears zinc'. Other older students expressed cynicism about the advertisement, noting that 'it just looks dumb', 'you can tell it's put on-they're actors'. However, many of the younger students were more positive, seeing the advertisement as showing people having fun on the beach safely. One younger girl said of the advertisement, 'I reckon it's good because it doesn't show them, like, burning, it shows them, like, having fun, covering up', while another girl remarked that it did not use scare tactics but rather, 'it shows you can go to the beach but just be careful'.
The boys from one school said that they liked the 'Eggs' advertisement better than the 'Stars' advertisement because it was funnier. They were not impressed by the actors in the 'Stars' advertisement However, another older boys group liked the advertisement because of the 'good looking women-makes you look at it', while the younger boys at another school commented that 'it looks cool' and shows that 'you can even look good when you cover up'. The older girls in one group said that they thought the 'Stars' advertisement seemed more designed for male viewers because of the portrayal of attractive girls' bodies clad in swimsuits.
Discussion
The dominant discourses on tanning and solar protection as revealed in the student discussion groups were somewhat contradictory. In terms of positive discourses, tanned skin was represented as healthy, youthful, a sign of normality, attractiveness and being Australian, while pale skin signified foreignness, abnormality, ill-health and staying indoors, with 'ghost' used as a dominant metaphor to describe people with pale skins. People with complexions which burnt easily were represented as outsiders, unfortunates, people who did not possess the 'right' kind of skin, who could not participate in the full range of summer activities for fear of burning, even as 'unAustralian'. Tanning was dominantly described as 'natural' and 'just happening' while pale skin was portrayed as artificial, a result of keeping oneself inside and away from the sun. Indeed, for some a tan was described as protecting oneself from the sun rather than damaging to the skin. There was a symbiotic relationship between tans and the active, outdoors life, particularly for boys. Being active and sporty led to a tan 'without trying', while a tan, in turn, suggested someone who led such a life. As Miller et al. (1990) found in their research with American college students, people who 'intentionally' seek a suntan were viewed more negatively as 'vain' than those who become tanned while engaging in other activities.
Despite the positive meanings attached to tanned skins, there was evidence from the focus groups that there is a growing belief amoung young Australians that burning from sun exposure is a negative event, both in terms of the immediate pain from the sunburn but also in terms of longterm effects. As found in the quantitative evaluation of the campaign, many adolescents are engaging in skin-protecting behaviour, particularly if they perceive themselves to have a fair skin that bums easily. However, there is also evidence that those individuals who perceive themselves as having skin that tans easily are not concerned about sun exposure. Solar protection was represented as unfashionable, uncool and as something that one's parents tell one to do (especially mothers). To worry about skin cancer was represented as being 'sensible', or more negatively, as being overly worried about taking risks. Becoming sunburnt, however, was portrayed as stupid and unattractive, and there was evidence of a victim-blaming discourse: if a person gets sunburnt, it is his or her own fault As found in previous studies (Foot et ah, 1993; Watts et al., 1993) , younger students were more likely to embrace the discourse of being sensible and conforming to the advice of parents or teachers to stay out of the sun, while those in the older age group were more concerned with 'fitting in', with physical attractiveness conforming to accepted norms and with flouting parental and school instructions and dictates.
As these findings suggest, young people's responses to sun protection education must be considered in the context of consumer and youth culture and the maintenance and establishment of gender roles. Of particular importance are the symbolic meanings around suntanning, summer activities and the body in Australian culture. In Australia, as in all western societies, individuals' bodies have become commodified, subject to constant appraisal by others. Physical appearance is routinely privileged over other personal characteristics, and bodily 'maintenance', or the care and grooming of the body, is directed at conforming to the norms of masculine and feminine attractiveness (Featherstone, 1991) . The body reflects the self. Like bodybuilding, clothing, hair styling and cosmetics, a suntan is a feature of the body that can be changed by the lighter-skinned individual, 'enhancing' his or her appearance and simultaneously signifying certain values. For some decades, 'ideal' bodies have been not only slim, well-toned and (for men) muscular, but they are also tanned rather than pale. In Australian culture, the 'sign' of the tanned body has evoked the values of healthiness, attractiveness, an active, sporty life, beach culture, summer and Christmas holidays and leisure time instead of work time. Perhaps more so than in other countries with large populations of people from northern European backgrounds, the Australian nationality itself is closely linked to the outdoors life, the beach, and a suntan, as in the icon of the 'sun-bronzed Australian' that routinely appears in popular culture. As one study of Australian media coverage of different cultural groups found, the 'blond, suntanned Anglo-Australian' tends to be represented as the archetypal 'Australian' (Bell, 1992) .
So too, the desire to engage in risk-taking behaviour is a dominant trend for young people in many Western cultures as a mark of distinction from others. For many young people, being overly concerned about one's health and engaging in health protective behaviours are viewed as 'boring' or 'middle-aged' and do not conform to perceptions of oneself and one's peers (Backett and Davison, 1992) . Risk taking may be valued as a means of expressing rebellion against parental and other authority, of demonstrating independence and transition from child to adult, and in the case of young males, of articulating masculinity (Willis, 1990, pp. 100-102) . Tanned skin, thus, for young people becomes a sign of youthful rebelliousness and personal autonomy, a refusal to take the advice of authority figures.
While some previous studies have noted gender differences in attitudes and behaviours around solar protection, they have not explored the reasons for such differences in depth. A strong relationship between notions of masculinity and femininity and discourses around tanning emerged in the present study. In the group discussions masculinity was denoted by activities such as surfing, allowing males to get a tan 'unintentionally' as part of a sporting lifestyle, while femininity was denoted by 'intentional' tanning, involving sunning oneself lying on a towel at the beach or pool, so as to look more attractive in swimsuits and summer clothes. However, on the negative side, tanning also challenged notions of masculinity if it was carried out the wrong way. It is unmasculine to 'try' to get tanned, but it is also unmasculine to have a fair skin that easily burns or to be overly cautious about protecting oneself from sunburn. A suntan was seen by some participants as evidence of a male who is a 'poser' and vain, who cares too much about his appearance, who lies about on the beach passively ('like a girl'). Male students were particularly unwilling to present themselves as being concerned about the condition of their skin or anxious abut sunburn or skin cancer. Men of all ages tend to have an instrumental view of their bodies and their health, perceiving healthenhancing behaviour as allowing them to participate actively in work or active leisure rather than enhancing their appearance (Morgan, 1993; Watson, 1993) . Girls respond more positively to messages about short-term skin damage, such as premature wrinkling, and such messages are already prevalent in cultural products consumed by adolescent girls, such as women's magazines. For male adolescents to use concern about the condition of their skin as a reason to avoid solar exposure, however, is considered to diverge from the ideals of masculinity, and even to be considered a 'poof for being vain, overly concerned about one's appearance.
It is notable that the parallel quantitative evaluation of the 'Me No Fry' campaign came to somewhat different conclusions, arguing that boys were engaging in solar protection to a greater extent than girls, particularly in the 14-16 years age group (Sanson-Fisher, 1994 ). There are a number of explanations for these different findings. One possible explanation is the public nature of the focus groups used in the present study as opposed to the more confidential nature of anonymous questionnaires. The boys participating in the focus groups may be less cavalier about the illeffects of sun exposure than they were willing to admit in the focus group setting in the interests of preserving their masculinity in front of others. This explanation only serves to underline the accepted norms of young men's masculinity in Australia, related to their need publicly to articulate lack of concern about their appearance or health. Another explanation is that young men may be wearing caps, T-shirts with collars and knee-length shorts in summer simply because these items are currently fashionable for this group, while they are less so for young women. Sanson-Fisher's study found that cap-wearing has increased among male adolescents, while the wearing of wide-brimmed hats or caps with flaps has not increased. Therefore, while the data would seem to suggest that male adolescents are engaging in solar protection behaviour more than females, many of them may be doing so for reasons quite unrelated to concern about the effects of sun exposure. It would seem that boys, while willing to seek to achieve a fashionable 'look' through wearing the 'right' clothes, are less willing to demonstrate concern about their physical health or attractiveness through either 'intentional' tanning or over participation in solar protection. Given the ephemeral nature of fashion, it is inevitable that baseball caps and long shorts will eventually go out of fashion, resulting in the loss of this (inadvertent) source of solar protection.
Any attempt to measure or trace the influence of health promotional campaigns on attitudes and behaviour is highly problematic, as there is no simple cause-and-effect relationship between media products and behaviour of audience members. Identifying the individual impact of the 'Me No Fry' campaign from these other important factors related to solar protection is therefore an impossible task. Nonetheless, that young people may protect themselves from the sun for reasons other than valuing health is consistent with the aims of the campaign. The message and images of advertising campaigns, whether they are for commercial products or health promotion, must resonate with members of target audiences, striking a chord in their collective consciousness, making them want to position themselves within that world (Lupton, 1994) . From its inception, the 'Me No Fry' campaign aimed to make solar protection behaviours normative by appealing to the value that young people place upon fashion as a means of shaping subjectivity, emphasizing aesthetics rather than using didactic messages. The marketing and advertising strategies of the 'Me No Fry' campaign have attempted to 'hail' its target audience by employing values such as humour, vitality, glamour, youth and exuberance. This approach has been mirrored by an increasing commercial and cultural value placed on solar protection by product manufacturers and consumers alike. In Australia an increasing range of commodities now have a ready demand in the marketplace, including shade structures for recreation settings, swimwear and leisure wear with SPF ratings, high fashion head wear, sunglasses and beauty products which contain SPF ratings.
The value placed on tanning in Australian and other Western cultures is itself a relatively recent phenomenon of 'fashion', dependent on a set of related discourses around the ideal body. It is likely that incremental changes in awareness around solar protection in the wider society, in concert with the institution of environmental changes to protect people from the sun will, in time, seep into youth culture in subtle ways relating to notions of physical attractiveness and fashion. Future planning for solar protection campaigns might consider, therefore, how campaign materials may support rather than challenge the dominant values and norms of the groups to which they are directed. As long as tanning is thought of as a sign of outdoors life, no campaign will be successful in challenging this conception. However, if positive meanings already emerging around pale skin in youth subcultures are drawn upon, a health promotional campaign may be able to reinforce and support these meanings.
